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M-Commerce is the buying and selling through wireless handheld 

devices
The focus of this whitepaper will be on M-Commerce (Mobile Commerce), which is 

defined by the buying and selling of products and services through wireless handheld 

devices, such as mobile phones and tablets.

M-Commerce is known as the next generation E-Commerce, due to the fact, that it 

enables the customer to access the Internet without having to find a place to plug in.

Definition of M-Commerce



M-Commerce is the next-generation E-Commerce

Shopping has previously been predominantly either an online or physical experience. The latest surveys, however, show that 34% of 

shopping trips now include mobile, which means that shopping in stores is also an online experience. With the use of mobile apps, it is 

possible for companies to integrate digital and physical spaces, which allows the customer to enjoy the best of both shopping 

experiences. 

The transaction value of global M-commerce has risen with 900% in four years
The transaction value of global M-commerce is exponentially rising. In 2014 the transaction value of global M-commerce sales was 50.92 

billion U.S. dollars. Only four years later it is nine times bigger. In 2018 the transaction value of global M-commerce sales was 459.38 

billion U.S. dollars. Research shows, that it will continue to grow.

This report shows you the top six trends within M-Commerce 
In this report, we have gathered 40 apps from companies operating in different parts of the retail industry. These apps will show you how 

alike some companies are thinking in the use of M-Commerce, but also how different others see the future of the retail market. Through 

studying different hundreds of apps, we came across various trends. It is clear, that companies are quickly adapting new technologies 

and implementing advanced features to differentiate themselves in the market.

We hope that the report will inspire you for your next mobile projects.

Source: Deloitte, Statista

The integration of digital and physical spaces is part of the demands of modern and future shoppers



Source: Statista



3 questions that we will answer in this whitepaper

Research shows that M-Commerce is exponentially increasing
As mentioned the M-Commerce industry is exponentially rising - in four years it has grown nine times bigger. Furthermore, 

research shows that from 2018-2019 it will increase with 150%. 

This report will give you the answer to these three questions:

● How can retailers exploit the many possibilities mobile and apps offer, when customers expect online advantages, 

when entering the store? 

● How is it possible for companies to integrate the digital and physical spaces? 

● How do other companies unfold the top six trends acknowledged in this report?

 



6 global trends

The integration of digital and physical 

spaces enhances the value of the 

customer’s in-store visit.

The Augmented Reality feature enables  

the customers to virtually position or try 

the products, to figure out whether or 

not  it fits.

1 Enhanced In-Store Value 2 Reality Tools - AR 

The virtual assistant feature allows the 

customer to reach out to the company in 

real-time. 

3 Virtual Assistant - Chatbots

The visual search feature makes it 

possible for the customer to find 

specific items they have seen on a 

picture.

The geolocation feature helps the 

customer navigate, find things, or get 

exposed to offers nearby.

4 Visual Search 5 Geolocation

Researching apps within M-Commerce has enabled us to define 6 global trends. 

The Artificial Intelligence (AI) feature  

gives the customer a personalized 

experience through recommendation 

engines and behavioral targeting.

6 Artificial Intelligence - AI



#1 Enhanced In-Store Value



#1 Enhanced In-Store Value 

Integration of digital and physical spaces 
This trend is about how a company tries to enhance the value of the customer’s in-store visit with digital tools. This 

means that the features are all about optimising the in-store processes in different ways, when used together the result 

is an enhanced in-store visit.

Features such as QR-codes, in-stock status and pay with the app.
QR codes, where the customer can scan a code using the app, and can get additional information on the product,  plus 

they have the ability to check stock and order the product. Another feature is to skip the line, with ordering and paying 

for the product in the app, and then pick it up at their local store.

A more effective in-store visit by optimising the shopping process
To sum up, these features enable the customer to have a more effective in-store visit. The features optimise processes 

for their employees, and make it possible for the company to optimise their own processes. When used together this 

will enhance the overall value of the customer’s in-store visit. 

 



The Amazon Go app enables the customer to shop 

without having to wait in line. No lines, no 

checkout—just grab and go! The only thing the 

customer needs to do is sign in with their app 

when visiting the store. The moment the 

customer has left the shop, Amazon Go will send a 

receipt and charge the customer’s Amazon 

account.

Android: 

https://play.google.com/store/apps/details?id=co

m.amazon.ihm.richard&hl=en

iOS:

https://itunes.apple.com/us/app/amazon-go/id11

83036929 

9

No lines, no 
checkout - just 
grab and go!
Company
Amazon

App name
Amazon Go

Country
USA

Category
Enhanced In-Store Value

1

https://play.google.com/store/apps/details?id=com.amazon.ihm.richard&hl=en
https://play.google.com/store/apps/details?id=com.amazon.ihm.richard&hl=en
https://itunes.apple.com/us/app/amazon-go/id1183036929
https://itunes.apple.com/us/app/amazon-go/id1183036929


The supermarket “Target”’s app enables the 

customer to make a list before visiting the shop, 

and then get a map of where the products are 

located. Furthermore, the app makes it possible 

for the customer to shop, earn exclusive savings, 

discover weekly offers etc. Finally the new Wallet 

feature makes it easy for the customer to pay in 

the app, which makes the shopping trip much 

faster.

Android: 

https://play.google.com/store/apps/details?id=com

.target.ui&hl=en 

iOS:

https://itunes.apple.com/us/app/target/id29743007

0?mt=8

10

Plan your trip in the 
local store in 
advance
Company
Target

App name
Target

Country
USA

Category
Enhanced In-Store Value

2

https://play.google.com/store/apps/details?id=com.target.ui&hl=en
https://play.google.com/store/apps/details?id=com.target.ui&hl=en
https://itunes.apple.com/us/app/target/id297430070?mt=8
https://itunes.apple.com/us/app/target/id297430070?mt=8


The Coop app enables the customer to be their 

own cashier by making it possible to scan 

products while shopping and pay without going to 

the counter for the ultimative in self-service. 

Random customers are chosen to ensure no fraud.

Android: 

https://play.google.com/store/apps/details?id=dk.

coop.selvscan&hl=da

iOS:
https://itunes.apple.com/dk/app/coop-bip-betal/i

d1022826702?l=da&mt=8

11

Be your own 
cashier while doing 
groceries
Company
Coop

App name
Bip & betal

Country
Denmark  

Category
Enhanced In-Store Value

3



The CVS/Pharmacy  app makes pharmacy visits 

easier. Users can keep track of prescriptions, order 

and pick up medicine. Users can also actually see 

the waiting line in selected pharmacies before 

going there, and even hold a place in line.

Android: 

https://play.google.com/store/apps/details?id=co

m.cvs.launchers.cvs&hl=en 

iOS:
https://itunes.apple.com/us/app/cvs-pharmacy/id

395545555?mt=8

12

Easy handling of 
your prescriptions

Company
CVS/Pharmacy

App name
CVS/Pharmacy

Country
USA  

Category
Enhanced In-Store Value

4



The bakery “Lagkagehuset”’s app enables the 

customer to skip the queue. The customer can 

order and pay directly from the app, and pick up 

their order in their local store.

Android:

https://play.google.com/store/apps/details?id=dk.

miracle.lagkagehuset&hl=da

iOS: 

https://itunes.apple.com/dk/app/lagkagehuset/id1

164012858?l=da&mt=8

13

Plan your order and 
skip the queue 

Company
Lagkagehuset

App name
Lagkagehuset+

Country
DK, UK

Category
Enhanced In-Store Value

5



The ZARA shopping app makes it easy for the 

customer to find new arrivals, fashion catalogs, 

collections and lookbooks every week. The app 

enables the customer to scan the specific item 

in-store, which let the customer get a fully 

overview of sizes, deals and savings on the 

specific item. The app sends push notifications to 

the user with sales alert system based on their 

location.

Android:

https://play.google.com/store/apps/details?id=co

m.inditex.zara&hl=en

iOS: 

https://itunes.apple.com/us/app/zara/id54795148

0?mt=8

14

Scan barcodes for 
more colours and 
sizes
Company
Zara

App name
Zara

Country
Global

Category
Enhanced In-Store Value

6



The VVS “Brødrene Dahl” app makes it possible 

for customers to easily find products, look up 

prices and figure out in-stock status. 

Furthermore, the customer is able to scan the 

products, and get more information.  

Android: 

https://play.google.com/store/apps/details?id=co

m.sg.R27F.bdmobil

iOS: 

https://itunes.apple.com/app/id890889320

15

Sales alert 
system
Company
Brødrene Dahl

App name
BDmobil

Country
DK

Category
Enhanced In-Store Value

7



The M&S shopping app makes it easy for the 

customer to scan a product and see the in-stock 

status. If the product is not in store, but they have 

it in another store, the customer is able to buy the 

product in the app, and then M&S can deliver it to 

the customers nearest store or to their home 

address.

Android: 

https://play.google.com/store/apps/details?id=co

m.marksandspencer.app&hl=en

iOS: 

https://itunes.apple.com/us/app/m-s/id538410698

?mt=8

16

Shop on the go!
Company
Marks & Spencer

App name
M&S

Country
UK

Category
Enhanced In-Store Value

8



The 7-Eleven app provides loyalty features for 

their customers. The loyalty features enables the 

customers to earn points and cards in-app on 

almost everything.  The earned loyalty points can 

be turned into real products in a 7-Eleven shop. 

All together the app makes it easy for the 

customer to save money and be rewarded for 

buying the food and drink they love. 

Android: 

https://play.google.com/store/apps/details?id=dk.

releaze.seveneleven

iOS:
https://itunes.apple.com/dk/app/7-eleven-danma

rk/id645878283?mt=8

17

Offers at hand

Company
7-Eleven

App name
7-Eleven

Country
Global 

Category
Enhanced In-Store Value

9

https://play.google.com/store/apps/details?id=dk.releaze.seveneleven
https://play.google.com/store/apps/details?id=dk.releaze.seveneleven
https://itunes.apple.com/dk/app/7-eleven-danmark/id645878283?mt=8
https://itunes.apple.com/dk/app/7-eleven-danmark/id645878283?mt=8


The H&M shopping app makes it easy for the 

customer to get additional information about a 

specific product in-store by providing a barcode 

scanner feature. The barcode scanner enables the 

customer to look up information such as more sizes 

and stock availability. The user will receive a 

notification, whenever a sale starts.

Android: 

https://play.google.com/store/apps/details?id=com.

hm&hl=en

iOS:

https://itunes.apple.com/gb/app/h-m-app/id834465

911?mt=8

18

Scan and receive 
more information 
about products
Company
H&M

App name
H&M App

Country
Global 

Category
Enhanced In-Store Value

10

https://play.google.com/store/apps/details?id=com.hm&hl=en
https://play.google.com/store/apps/details?id=com.hm&hl=en
https://itunes.apple.com/gb/app/h-m-app/id834465911?mt=8
https://itunes.apple.com/gb/app/h-m-app/id834465911?mt=8


The Whole Foods Market app enables the 

customer to browse and save recipes, filter by 

special diets, see sales and create shopping lists 

that sync across devices. Furthermore, the 

customer can select the local store to see sales, 

events, opening hours and more. 

Android: 

https://play.google.com/store/apps/details?id=co

m.wholefoods.wholefoodsmarket&hl=en

iOS: 

https://itunes.apple.com/us/app/whole-foods-mar

ket/id320029256?mt=8

19

Browse weekly 
store sales 
Company
Whole Foods Market

App name
Whole Foods Market Inc.

Country
USA

Category
Utilisation of existing data on labels

11

https://play.google.com/store/apps/details?id=com.wholefoods.wholefoodsmarket&hl=en
https://play.google.com/store/apps/details?id=com.wholefoods.wholefoodsmarket&hl=en
https://itunes.apple.com/us/app/whole-foods-market/id320029256?mt=8
https://itunes.apple.com/us/app/whole-foods-market/id320029256?mt=8


The Walmart app enables the customers to  save 
money with Pickup Discount. This means, that the 
customer can get a discount on selected items 
when ordered online and picked up in store. 
Furthermore, the customer can view and reorder 
the essential items purchased in store.

Additionally the customer can use the app to pay 
at the store quickly and safely with Walmart Pay. 
The customer is able to order, transfer, and track 
prescriptions and refills. Lastly, the app enables 
the customer to locate stores, in-store inventory, 
aisle locations, and opening hours.

Android:

https://play.google.com/store/apps/details?id=co

m.walmart.android

iOS: 

https://itunes.apple.com/us/app/walmart/id33813

7227?mt=8

20

Shopping made 
easy
Company
Walmart

App name
Walmart: In-Store & Online Shopping. Easy 
Reorders

Country
USA

Category
Optimised purchase flow

12



#2 Reality Tools - AR



#2 Reality Tools - Augmented Reality (AR)

An interactive experience of a real-world environment
This trend is about giving the customer an interactive experience of a real-world environment. The feature we have 

chosen to focus on in Reality Tools is Augmented Reality (AR). By using Augmented Reality (AR) the customer can get 

an indication of how an item will look in the real world. 

Features that enables the customer to position an object 
There are several kinds of AR, but the ones we have recognized the most in our research are: i) Superimposition based 

AR and ii) Marker based AR. The superimposition based AR is a feature, which enables the customer to either partially 

or fully position an object in the real world, whereas Marker based AR is simply a QR-scanner.

Greater loyalty and decreased returned items 
Research shows, that apps, which features AR, make 71% of shoppers feel greater loyalty towards the app versus apps 

that don’t. Furthermore, research shows that AR is reducing the number of returned items, due to the fact, that the 

customer has the ability to try the products in an interactive environment. 

 

https://medium.com/@AppInventiv/mobile-commerce-trends-to-look-out-for-in-2018-7766c2273397
http://www.tcworld.info/e-magazine/business-culture/article/augmented-reality-revolutionizes-the-shopping-experience/


The IKEA Place app enables the customer to 

virtually 'place' IKEA products in their own space.

The app includes 3D and true-to-scale models of 

everything from sofas and armchairs to footstools 

and coffee tables. IKEA Place gives the customer  

an accurate impression of the furniture’s size, 

design and functionality in their home so the 

customer can stop wondering and start doing.

Android: 

https://play.google.com/store/apps/details?id=co

m.inter_ikea.place&hl=en

iOS:
https://itunes.apple.com/us/app/ikea-place/id127

9244498?mt=8

23

Visualise how new 
furniture would 
look in your home

Company
IKEA

App name
IKEA Place

Country
Global

Category
Reality Tools - AR

13



The Sephora app enables the customer to try on 

cosmetics before buying. The customer can 

instantly try on lip, cheek & eye makeup before 

buying. The customer can try looks created by 

Sephora experts and get makeup tips to suit their 

style from the Virtual Makeup Artist.

Android: 

https://play.google.com/store/apps/details?id=co

m.sephora&hl=en

iOS:
https://itunes.apple.com/us/app/sephora-makeup

-skincare/id393328150?mt=8

24

Makeover on the 
go!  
Company
Sephora

App name
Sephora

Country
Global

Category
Reality Tools - AR

14

https://play.google.com/store/apps/details?id=com.sephora&hl=en
https://play.google.com/store/apps/details?id=com.sephora&hl=en


The Topology eyewear app enables the customer 

to get eyewear that is personally designed for 

them. Using their iPhone camera, the app creates 

a millimeter-accurate virtual 3D model of the 

customer’s face. The app analyzes the customer’s 

unique features, so the customer can get classes 

that fit perfectly. 

iOS:
https://itunes.apple.com/us/app/topology-eyewea

r/id1110119242?mt=8

25

Take a picture and 
a video, and get 
personalized 
eyewear

Company
Bespoke

App name
Topology Eyewear

Country
Global 

Category
Reality Tools - AR

15

https://itunes.apple.com/us/app/topology-eyewear/id1110119242?mt=8
https://itunes.apple.com/us/app/topology-eyewear/id1110119242?mt=8


The bareMinerals app makes it easy for the 

customer to get their own unique, 

custom-blended foundation. The customer can 

scan and analyze their skin tone to create their 

personal foundation. 

Android: 
https://play.google.com/store/apps/details?id=co

m.shiseido.bareminerals&hl=en

iOS: 
https://itunes.apple.com/us/app/bareminerals-ma

de-2-fit-makeup/id1227977554?mt=8

26

Scan, Analyze, 
Order! 

Company
bareMinerals

App name
bareMinerals MADE-2-FIT Makeup 

Country
US

Category
Reality Tools - AR

16

https://play.google.com/store/apps/details?id=com.shiseido.bareminerals&hl=en
https://play.google.com/store/apps/details?id=com.shiseido.bareminerals&hl=en
https://itunes.apple.com/us/app/bareminerals-made-2-fit-makeup/id1227977554?mt=8
https://itunes.apple.com/us/app/bareminerals-made-2-fit-makeup/id1227977554?mt=8


The Zara AR app enables the customer to see the 

clothes virtually. The customer only has to point 

their phone at designated spots such as windows 

or delivery boxes to see models walk, pose, talk 

and dance, appearing for 7-12 seconds on their 

phone screen. The customer can also directly buy 

the clothes through the app.

iOS: 
https://itunes.apple.com/us/app/zara/id54795148

0?mt=8

27

See virtual models 
and shop! 

Company
Zara
 
App name
Zara AR

Country
US

Category
Reality Tools - AR

17



#3 Virtual Assistant - Chatbots



#3 Virtual Assistant - Chatbots 

Respond the customers real-time
This feature makes it possible for the customer to reach out to the company, and get an answer in real-time. In this way, 

chatbots upgrade the user experience, as they bring the most basic type of human interaction into the digital 

environment. The chatbot is able to answer simple questions, like finding a specific item by description. 

Features that relies on keyword recognition technology 
The chatbot feature use keyword recognition technology and predictive modeling to provide relevant responses.There 

are two types of chatbots - those that are integrated into an app, and those that are using existing platforms such as 

Facebook Messenger, or Kik. A simple, fast and intuitive user interface results in an overall better user experience. 

Chatbots are shaping the mobile user experience of the future
Chatbots enables the company to be available to the customer 24x7. Chatbots give the customer a more personalized 

and individual shopping experience, due to the fact that the customer can chat with the app and tell it what they need. 

Through the personalized communication, the company will get an indication of customers preferences and needs.

 



The Nike app makes it possible for the customer  

to get in touch with Nike Experts. The chatbot is 

available on demand for questions and style tips.

Android: 

https://play.google.com/store/apps/details?id=co

m.nike.omega&hl=en

iOS:

https://itunes.apple.com/us/app/id1095459556

30

Expert help on 
demand

Company
Nike

App name
Nike

Country
Global

Category
Virtual Assistant - Chatbots

18

https://play.google.com/store/apps/details?id=com.nike.omega&hl=en
https://play.google.com/store/apps/details?id=com.nike.omega&hl=en
https://itunes.apple.com/us/app/id1095459556


The 1800-flowers app enables the customer to 

send flowers, plants and gifts anywhere or 

anytime while on the go in just a few easy clicks. 

Sending flowers in the United States or around 

the world. 

Android: 

https://play.google.com/store/apps/details?id=co

m.flowers1800.androidapp2&hl=en

iOS:
https://itunes.apple.com/us/app/1800flowers-flow

ers-gifts/id457699767?mt=8

31

Order gifts directly 
with chatbot

Company
1800-flowers

App name
1800Flowers : Flowers & Gifts

Country
US

Category
Virtual Assistant - Chatbots

19

https://play.google.com/store/apps/details?id=com.flowers1800.androidapp2&hl=en
https://play.google.com/store/apps/details?id=com.flowers1800.androidapp2&hl=en


The Enki Asos fashionbot feature in the ASOS app 

makes it easy for the customer to get in touch. 

Designed to help users ‘discover style in a 

completely new way’ through Messenger.

 Instead of taking the customer  out of Messenger 

– the customer  can view product pages in a 

pop-up window when they click on them. Here the 

customer can swipe through photos as well as 

view videos.

32

Get your own 
personal shopper!

Company
Asos

App name
Feature to the Asos app through messenger -  

Chatbot name:
Enki ASOS fashionbot 

Country
Global

Category
Virtual Assistant - Chatbots

20



H&M use chatbots to delight their customers with 

styles tailored specially for them. This Chatbot picks 

clothing that matches the customer’s style by asking 

customers to choose their preferred look and 

describe their personality, taste in clothes, favorite 

styles, and so on.

The H&M chatbot on Kik elicits responses by 

displaying images with outfits and asking short 

questions with suggested answers. After the chatbot 

processes this data, it suggests items from the store 

and includes the total price of a look.

33

Buy style 
recommendations 
and style tips
Company
H&M

App name
Feature to the H&M app through messenger -  

Country
Global 

Category
Virtual Assistant - Chatbots

21



#4 Visual Search



#4 Visual Search

Finds products similar to the ones in the picture 
This feature makes it possible for the customer to find products they have seen in a picture. The only thing the 

customer has to do is to take a picture of anything or upload a screenshot and the visual search feature will tell the 

customer what the object is about, along with any related or similar products and buying options. 

Feature based on image recognition
The visual search feature relies on image recognition and identifies objects within the image and then searches for 

images related to those objects. Through the image recognition the customer will be able to find the exact product or 

similar product, and information about the specific product.

Shorten the user journey culminating in a checkout
In this way the visual search makes it accessible for the customer to find specific items they have seen on a picture and 

get information about the specific item.. All together this shorten the user journey culminating in a checkout.

 



The LIKEtoKNOW.it shopping app makes it 

possible for the customer to shop their 

screenshots and discover thousands of shoppable 

looks. The customer just needs to simply take a 

screenshot of an image and then open the app to 

instantly shop the exact or similar products 

featured in the screenshot. It is quick and easy for 

the customer to get instantly shopping looks from 

their favorite trendsetters within fashion, home, 

beauty, fitness and much more.  

Android: 

https://play.google.com/store/apps/details?id=co

m.rewardstyle.liketoknowit&hl=en

iOS:
https://itunes.apple.com/us/app/id1154027990?_b

ranch_match_id=563259713105589295

36

Shop Your 
Screenshots and 
find the items you 
want!

Company
RewardStyle, Inc.

App name
LikeToKnow.it

Country
Global

Category
Visual Search

22

https://play.google.com/store/apps/details?id=com.rewardstyle.liketoknowit&hl=en
https://play.google.com/store/apps/details?id=com.rewardstyle.liketoknowit&hl=en
https://itunes.apple.com/us/app/id1154027990?_branch_match_id=563259713105589295
https://itunes.apple.com/us/app/id1154027990?_branch_match_id=563259713105589295


The wine app, Vivino, makes it easy for the 

customer to take a photo of any wine label or 

restaurant wine list or search by wine

Instantly see detailed information about the wine 

and all available purchasing options. 

Furthermore, the app enables the customer to 

purchase the wine and have it shipped to their 

door.

Android: 
https://play.google.com/store/apps/details?id=vivi

no.web.app&hl=en

iOS:
https://itunes.apple.com/us/app/vivino-wine-mad

e-easy/id414461255?mt=8

37

Snap a photo and 
buy!
Company
Vivino

App name
Vivino: Buy the right Wine

Country
Global

Category
Visual Search

23

https://itunes.apple.com/us/app/vivino-wine-made-easy/id414461255?mt=8
https://itunes.apple.com/us/app/vivino-wine-made-easy/id414461255?mt=8


The ASOS shopping  app makes it easy for the 

customer to find products that they have seen 

other places. The customer just needs to take a 

picture, or upload one, and then the app will find 

similar products to the customer.

Android: 

https://play.google.com/store/apps/details?id=com

.asos.app&hl=en

iOS:
https://itunes.apple.com/dk/app/asos/id45787608

8?mt=8

38

Style Match!

Company
ASOS
 
App name
ASOS App

Country
Global  

Category
Visuel Search

24

https://play.google.com/store/apps/details?id=com.asos.app&hl=en
https://play.google.com/store/apps/details?id=com.asos.app&hl=en


The Amazon app makes it easy for the customer 

to quickly search, retrieve product details, read 

reviews and buy millions of products, which are 

available through Amazon.com and other 

vendors. Instead of making a regular search, 

Amazon makes it accessible for the customer to 

compare prices and quickly check availability by 

taking a picture or scanning a barcode.

Android: 
https://play.google.com/store/apps/details?id=co

m.amazon.mShop.android.shopping&hl=en

iOS:
https://itunes.apple.com/us/app/amazon-app-sho

p-scan-compare-and-read-reviews/id297606951?

mt=8

39

Shop, scan and 
read reviews
Company
AMZN Mobile LLC

App name
Amazon App

Country
USA

Category
Visual search

25

https://play.google.com/store/apps/details?id=com.amazon.mShop.android.shopping&hl=en
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The Screenshop shopping app makes it easy for 

the customer to find the items of a look they like. 

The customer just needs to take a screenshot or  a 

picture of the specific look, and Screenshop will 

find the exact or similar products. Furthermore, 

the app will provide similar clothes and 

accessories to create a better wardrobe.

iOS:
https://itunes.apple.com/us/app/screenshop-by-c

raze/id1254964391?mt=8
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Shop any 
screenshot
Company
Craze

App name
Screenshop By Craze

Country
Global

Category
Visual Search
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The JCPenney app makes it easy for the customer  

to find a product or a similar product based on 

visual search. The customer can take a picture of a 

bag, and the app will analyse the picture and find 

the actual bag or something similar in the product 

portfolio.

Android: 
https://play.google.com/store/apps/details?id=co

m.jcp

iOS:
https://itunes.apple.com/us/app/jcpenney/id9253

38276?mt=8
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Find similar 
products with 
visual search
Company
JCPENNEY
 

App name
JCPenney App

Country
USA 

Category
Product & image recognition
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#5 Geolocation



#5 Geolocation

Helps the customer to navigate or find products or services nearby
This feature makes it possible for the customer to navigate and/or find products or services nearby. It is a technology, which 

helps determining and identifying the exact location by the use of location based services. Customers are nowadays expecting 

to use their position, when using an app. Research shows that 9 out of 10 individuals use location related information on their 

smartphone.

Feature that implies the process of the position determination 
The geolocation feature is the process of finding, determining and providing the exact location of a specific thing - it can be 

anything from a device, a place, a product etc. This is possible by the use of device location, which is based on geographical 

coordinates and measurements through the Global Positioning System (GPS) tracking information.

57 % of customers are willing to trade their personal location in exchange for customized offers 
The physical coordinates makes it possible for companies to send the customer highly relevant and personalized 

communications in real time. Research reveals that 57 percent of customers are willing to give their personal location in 

exchange for customized offers.  All together the geolocation feature allows companies to offer genuine value-addition, which 

result in customer engagement and experience.

 



The  Too Good To Go app makes it easy for the 

customer to contribute to the fight around food 

waste. The app enables the customer to find a 

store and place their order through the app, and 

pick up their meal at the specified time.  

Android:
https://play.google.com/store/apps/details?id=co

m.app.tgtg&hl=en

iOS:
https://itunes.apple.com/dk/app/too-good-to-go/i

d1060683933?mt=8
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Discover nearby 
stores 
Company
Too Good To Go

App name
Too Good To Go

Country
DK

Category
Geolocation
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The Easypark parking app makes it easy for the 

customer to pay for their parking based on 

geolocation. The app can be used in over 700 

cities and 12 countries across Europe. 

Android: 
https://play.google.com/store/apps/details?id=net

.easypark.android&hl=en

iOS:
https://itunes.apple.com/dk/app/easypark/id4495

94317?mt=8
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Park and pay
Company
EasyPark

App name
EasyPrak

Country
DK

Category
Geolocation
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The Deliveroo app makes it possible for customers 

to order from the best restaurants in the business 

- from local hotspots to national favourites - and 

get the food they love delivered fast. Furthermore, 

the geolocation feature enables the customer to 

track their order in realtime.

Android: 
https://play.google.com/store/apps/details?id=co

m.deliveroo.orderapp

iOS:
https://itunes.apple.com/us/app/deliveroo-food-d

elivery/id1001501844?mt=8
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Track your rider 
right to your 
doorstep
Company
Deliveroo

App name
Deliveroo: Food delivery

Country
Global

Category
Geolocation
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The Best Buy app makes it easy for customers to 

find their nearest store, find deals based on 

geolocation, find reviews, and find the lowest 

prices on the hottest tech.

Android: 

https://play.google.com/store/apps/details?id=co

m.bestbuy.android&hl=en

iOS:
https://itunes.apple.com/us/app/id314855255
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Finding your 
favorite store has 
never been easier

Company
Best Buy Co., Inc. 

App name
Best Buy

Country
USA

Category
Geolocation
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https://play.google.com/store/apps/details?id=com.bestbuy.android&hl=en
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The BestParking app makes it easy for the 

customer to find, plan  and book parking at the 

best price. The BestParking app enables the 

customer to search for a parking spot where and 

when they need it. The customer just need to 

enter their destination, landmark or 

neighborhood to see available spaces nearby. The 

app can guide the customer directly to their 

parking spot.

Android: 
https://play.google.com/store/apps/details?id=co

m.bestparking&hl=en

iOS:
https://itunes.apple.com/us/app/id314855255
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Reserve a place. 
Pay with your 
phone
Company
BestParking.com

App name
BestParking: Get Parking Deals

Country
US

Category
Geolocation
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The Your Local app enables the customer to get 

food offers from their favourite neighbourhood 

shops. The local store can upload daily offers 

through the Your Local platform, which otherwise 

would have gone to waste. When the local store 

has uploaded the offer,  the customer buys the 

offer and drops by the store end of day to collect 

their food.

Android: 

https://play.google.com/store/apps/details?id=co

m.yourlocal.yourlocal&hl=en

iOS:
https://itunes.apple.com/dk/app/yourlocal-fight-f

ood-waste/id970350721?mt=8
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Fight food waste 
and support local 
shops
Company
Your Local

App name
Your Local

Country
Denmark 

Category
Geolocation
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The Resy app enables customers to pay and book 

tables near them. Resy powers the world’s best 

restaurants, and it is possible for the customer to 

book sought-after seats at these restaurants in 80 

cities worldwide.

Android: 

https://play.google.com/store/apps/details?id=co

m.yourlocal.yourlocal&hl=en

iOS:
https://itunes.apple.com/dk/app/yourlocal-fight-f

ood-waste/id970350721?mt=8
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Book and pay for 
the popular tables
Company
Resy

App name
Resy

Country
Global 

Category
Geolocation
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#6 Artificial Intelligence - AI



#6 Artificial Intelligence (AI)

The ability to copy intelligent behavior 
This feature involves a machine with the ability to copy intelligent behavior. This means, that Artificial Intelligence is a 

technology, which enables companies to give the customer a more personalized experience. This is due to the fact, that AI 

encompasses several capabilities, such as knowledge management, machine learning, machine vision and natural language 

processing. 

Features that combines with built-in features to give a more personalised experience 
The Artificial Intelligence feature are combining the Artificial Intelligence technology with the built-in features, that the 

smartphone consists off. Smartphones are equipped with GPS tracking, microphone and camera features, which enables a 

voice interface, that can give the customer a more personalized experience.

The app experience will get more valuable by the number of visits in the app
The Artificial Technology combined with the built-in features enables the company to give the customer a more relevant and 

personalized experience. Furthermore, if the company uses Artificial Intelligence to contextualize customer behavior,  it will 

make each app session more valuable than the last.

 



The shopping app Wish makes it possible for the 

customer to shop a broad amount of products. 

The app automatically organize the customer’s 

wishlist by remembering what the customer has 

searched for. The more the customer uses the app, 

the more personalized experience the customer 

will get. 

Android: 

https://play.google.com/store/apps/details?id=co

m.contextlogic.wish&hl=en

iOS:
https://itunes.apple.com/us/app/wish-shopping-

made-fun/id530621395?mt=8
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Automatically 
organise of your 
wishlists
Company
ContextLogin Inc.

App name
Wish - Shopping Made Fun

Country
Global

Category
Artificial Intelligence - AI
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The Canopy app makes it easy for the customer to 

discover products that are all available for 

purchase on Amazon.com. When the customer 

joins the  community they receive product 

recommendations from others with similar taste. 

Furthermore, the customer  can shop by 

categories and brands, or find gifts by personality 

type. 

Android: 

https://play.google.com/store/apps/details?id=co.

canopy.canopy.app

iOS:
https://itunes.apple.com/gb/app/canopy-a-curate

d-shop-for-amazon/id927695605?mt=8

Discover beautiful 
products on 
Amazon
Company
Canopy Inc.

App name
Canopy

Country
USA

Category
Artificial Intelligence - AI
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The AliExpress shopping app contains the newest 

trends within home, health, tech, toys, sports, 

shoes etc. The app creates a personalized feed 

with products picked out specially for the 

customers. Furthermore due to the broad product 

sortiment the app enables the customer to filter 

their search, and make their search more 

personalized. The app also provides a range of 

deals and membership pricing for the specific 

customer.

Android: 
https://play.google.com/store/apps/details?id=co

m.alibaba.aliexpresshd&hl=en

iOS:
https://itunes.apple.com/us/app/aliexpress-shopp

ing-app/id436672029?mt=8
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Buy everything in 
one place

Company
Alibaba

App name
Aliexpress shopping app

Country
Global

Category
Artificial Intelligence - AI
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https://play.google.com/store/apps/details?id=com.alibaba.aliexpresshd&hl=en
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The Alibaba app makes it easy for the customer to 

search millions of products across hundreds of 

categories. The app sorts and prioritize the 

specific customer’s feed based on the latest 

searches. In this way the customer’s shopping 

experience will be easier and faster. The customer 

is enabled to to communicate directly with 

suppliers through the messenger system. The 

messenger system makes it possible for the 

customer to shortlist recommendations based on 

their sourcing preferences and send customized 

buying requests to suppliers.

Android: 

https://play.google.com/store/apps/details?id=co

m.alibaba.intl.android.apps.poseidon&hl=en

iOS:

https://itunes.apple.com/us/app/alibaba-for-ipho

ne/id503451073?spm=a272a.8342162.j00nmtnb.3.

H9XF9f
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Connecting 
wholesalers 
globally

Company
Alibaba

App name
Alibaba.com B2B Trade App

Country
International 

Category
Artificial Intelligence - AI
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The Starbucks app makes it possible for the 

customer to get a personalized experience by 

using the available information. For instance, the 

available information could be about the 

customer’s typical order. With this information 

Starbucks is able to provide the customer with 

special offers, discounts or coupons. Furthermore, 

the app makes it easier for the customer to buy 

their favourite products due to the saved purchase 

information, track the Starbucks loyalty program, 

and highlights the song playing inside the store.

Android: 

https://play.google.com/store/apps/details?id=co

m.starbucks.mobilecard&hl=en

iOS:
https://itunes.apple.com/us/app/starbucks/id3311

77714?mt=8 

57

Order your usual 
morning coffee in 
one-click 

Company
Starbucks Coffee Company

App name
Starbucks

Country
Global

Category
Artificial Intelligence - AI
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https://itunes.apple.com/us/app/starbucks/id331177714?mt=8
https://itunes.apple.com/us/app/starbucks/id331177714?mt=8


The Domino’s Pizza LLC  app has made it easy for 

the customer to make repeat purchases. With no 

clicks, the customer  can order and buy their 

favourite pizza. The only thing the customer has 

to do is simply open the app and after a 10-second 

countdown, the customer’s Easy Order will 

automatically be placed - so, there are zero clicks 

needed.

Android: 

https://play.google.com/store/apps/details?id=co

m.dominos.zeroclick&hl=en

iOS:

https://itunes.apple.com/us/app/zero-click/id1093

822449?mt=8
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Easy repeat of 
favourite purchases  

Company
Domino's Pizza LLC
 

App name
Zero Click

Country
Global

Category
Artificial Intelligence - AI
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Consult with us.



Are you on the edge of an app project?

Consult with an app vendor

Whether you already have an app, an idea to an app, questions about how to implement the 

identified trends, the choice of platform, then we recommend you to arrange a meeting with an app 

vendor. An app vendor will be able to give you the right sparring on the questions you might have. If 

you would like to arrange a meeting with an app vender, you are more than welcome to contact us.
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Book your seat here:

Nodes events Q4 2018

Copenhagen 22. November 2018

Read more and book your seat here:
www.nodes.dk/events 

Look at our events in your country:
CZ - www.nodesagency.cz/events
DE - www.nodesagency.de/events
DK - www.nodes.dk/events 
NL - www.nodesagency.nl/events
UK - www.nodesagency.com/event/

Event: 
The Future of M-Commerce

http://www.nodes.dk/events
http://www.nodesagency.com/events
http://www.nodesagency.com/events
http://www.nodes.dk/events
http://www.nodesagency.com/events
https://www.nodesagency.com/event/
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